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The essay deals with the current situation in employment agencies and their position in the job market.


The practical part specifies the activities of one of employment agencies Česká personalistická s.r.o. The author introduces its services and types of advertising used by this agency. Two hypotheses are determined in this essay: of which hypothesis H 1 says: the employment agency Česká personalistická s.r.o. uses a high quality advertising and promotional system and hypothesis H 2 says: people who are looking for jobs are satisfied with the services provided by Česká personalistická s.r.o. The essay also defines the organisational structure of the employment agency Česká personalistická s.r.o. In addition to this, the work also lists the methods and techniques used for data collection and the timeline of data collection and describes the researched set.

